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% of Canadian
Internet users who
would do business
online with their Local
Government

64%

Source: Ipsos-Reid

Which Professionals do
Canadian SMEs trust
for Advice on
E-commerce Strategy

99 of 100 sites don't get the order

Make Your Site SELL!
http://www.sitesell.com/MY SS22.html
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Source: CICA, CIBC, Bell Canada

Percentage of
Canadian Internet
Users who Use the

Web for Travel
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According to Canadian

Marketers, What is the

Biggest Barrier to Web
Advertising?

Market
not on-
line
3%

No

Barrier
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Info Budget
28% 34%

Source: Ipsos-Reid

Total Online Spending
by Canadian Internet
Users ($billions)
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Source Ipsos-Reid

Source: Ipsos-Reid

Interest in Municipal
Services Online By
Province/Region

Atlantic Canada 75%
Quebec 51%
Ontario 65%
Saskatchewan/Manitoba | 66%
Alberta 72%
British Columbia 70%

Source: Ipsos-Reid

Canadian Visitors to
Napster (000s)
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Canadians Online
(January 2001)

Canadians Online | 63%

Penetration Rate by Age Groups

18-24 82%
25-34 75%
35-49 69%
50-64 56%
65 and over 17%

Sep-00 | Oct-00 | Nov-00 | Dec-00 | Jan-01

Penetration Rate by Household
Income Groups

28 797 566 508 1106 Less than $35,000 19%
- $33,000 - $75,000 49%
$75,000 or more 32%

Source: Media Metrix Canada

Source: CF group / NFO Interactive
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